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· Fall 2018 Enrollment Summary
New undergraduate student enrollment (Freshman, transfer, readmits) for fall 2018 was 917 or 95.5% of the targeted new student enrollment.
Continuing undergraduate students persisted from spring 2018 to fall 2018 at 83%, slightly higher than last year.
For the second consecutive year, the full-time, first-time student cohort retention rate increased. The fall 2017 cohort persisted to fall 2018 at 69% and increase of 5% and 4.1% increases over the last two years. 
         Spring 2019 Advising & Registration Marketing
The yard sign and social media campaign launched a week ago encouraging current UG students to make an appointment with their Faculty advisor and to start planning ahead for spring 2019 registration. 
         Marketing & Recruiting Fall 2019
There are currently 9 digital marketing campaigns running concurrently that has resulted in 26,469/click-throughs to the Shepherd website, 3.2 million/impressions for a cost of $0.33 per click.
Admissions counselors are in the middle of the fall travel season visiting high schools and attending college fairs in WV, MD, VA, PA, and DC. 
There are three new Dual Admission agreements being worked on with Harford CC, Carroll CC, Howard CC. This is in response to increase our transfer student enrollments.

